EQUIFORCE

ADVANCING EQUITY. STRENGTHENING WORKFORCES.

Marketing & Communications Lead

Hybrid - St. John’s, NL | Salary: $70,000 | Starting: April 1, 2026

Equiforce is a growing workforce development organization focused on building more
inclusive talent pipelines across Newfoundland and Labrador.

We are looking for a confident communications professional who can take ownership of
Equiforce’s brand and public voice across media, digital platforms, events, and
partnerships.

This role blends communications, storytelling, and brand management. You will play a key
role in how Equiforce shows up publicly, ensuring our messaging is clear, consistent, and
reflective of the impact we are making across the province.

What You’ll Do

Strategic Communications

Help shape how Equiforce communicates with the public, partners, and stakeholders. This
may include drafting media materials, announcements, and public-facing
communications, as well as supporting leadership with messaging and positioning.

Social Media and Digital Presence

Lead Equiforce’s social media presence and ensure a consistent brand voice across
platforms such as LinkedlIn, Instagram, and Facebook. Create content, manage
scheduling, and identify opportunities to highlight our work and partnerships.

Brand and Visual Content

Create polished communications materials including social media graphics, presentation
templates, and event materials. You may also coordinate the design and sourcing of
promotional materials such as signage, print pieces, and branded swag. Strong visual
judgment and attention to detail are key.

Public Engagement
Represent Equiforce at conferences, industry events, and community gatherings. This may
include networking, staffing booths, and speaking about our programs and initiatives.

Campaigns and Events
Support communications campaigns and take an active role in planning, promoting, and
occasionally organizing events, workshops, and initiatives.
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What You Bring

e Experience in communications, public relations, marketing, or a related field

e Excellent writing and editing skills

e Experience managing organizational social media accounts

e Confidence representing an organization publicly

e Astrong eye for design and experience creating polished communications materials

e Familiarity with platforms such as Canva, Adobe, Meta Business Suite, HeyOrca,
Mailchimp, and WordPress

e You are organized and self-directed and able to work with multiple teams, juggle
deadlines, and keep communications moving forward.

Bonus Points If You:

e Have samples of past work you can share such as social media posts, newsletters,
graphics, campaigns, or event materials

The Details

e Salary: $70,000 per annum

e Oneyear contract (April 1- March 31) with possibility of extension

e Group health/dental plan and RRSP contribution, pending eligibility

e 15 days paid vacation annually

e 15 paid statutory holidays per fiscal year

e Birthday leave: Enjoy a paid day off to celebrate your birthday each year

e Holiday Swapping - We recognize and value the diversity of our team and the many
cultural and religious holidays that are meaningful to individuals. If you celebrate a
holiday that is not on our Statutory and Designated Holidays list, you may request to
swap a designated holiday for one that aligns with your own traditions.

o Hybrid work environment: primarily work from home with regular in-person
meetings and events in St. John’s

e Possibility of travel to conferences/events outside St. John’s

e Occasional evening or weekend events may be required

How to Apply

Please submit a resume and cover letter. If available, you are also welcome to include links
or examples of communications or design work you have created.
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Applications can be sent to hiring@equiforce.ca
Ideal start date is April 1, 2026. Applications will be reviewed on a rolling basis, and
interviews will begin shortly after posting. Early applications are encouraged.

Please Note:

e While this position is structured as a full-time role, we welcome discussions with
highly qualified candidates who may be interested in contributing on a fractional or
part-time basis.

e Attention to detailis key for this role. Applications that don’t adhere to the job ad
(i.e., don’tinclude a cover letter, are sent via auto-apply, etc.) will not be considered.

e (Candidates must be based in or near the St. John’s metro area, as regular in-person

meetings and events are required. Relocation supportis not provided for this
position.
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